
Welcome!
We’ll be starting in just a minute….

Promoting your Crowdfunding 
page
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Check out our previous webinars to create a brilliant Crowdfunder 
page
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When live it will appear on our campaign page www.crowdfunder.co.uk/
brassbands

https://www.crowdfunder.co.uk/brassbands
https://www.crowdfunder.co.uk/brassbands
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Use the next two weeks to get launch ready
Take the time to start conversations. 

People cannot help you if they don’t know what you are doing!

Prep for a  
go  live date of  

Nov 17th 

Review your 
marketing plan

Have the first 
10 pledges 

lined up

Plan a  
virtual launch 

event

Promote through 
all channels

Engage with your 
project dashboard 

Campaign duration: 19 Nov - 17 Dec
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Mapping your network Friends 
& 

family

Team

Press 
and 

blogs

Local 
people

Local 
busines

s

Existing 
supporters

Partners

Facebook / 
Social

Possible  
supporters
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Using your network

1  
week

4 
weeks

Team Friends  
& Family

Existing  
supporter

s

Socials

Partners
Local 

people

Local 
businesse

s

Press  
& blogs
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Reaching out to your supporters
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Turn a £50 donor into a £500 fundraiser

- Encourage supporters to create a 
fundraising page using Multiplier 
mode

- Fundraisers can sell your rewards

- Funds raised will contribute towards 
your overall target

- Use the leaderboard & give a prize for 
the fundraisers who raises the most

- Suggestions include: 
- 24hr Tuba-thon 
- A fancy dress sponsored 

performance
- Virtual or in person sponsored 

venue crawl 
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Social media  
- Post varied engaging content 

daily 

- Use #BrassBandsAtChristmas on 
each post 

- Tag in relevant influencers, 
businesses, groups to encourage 
sharing

- Remember to include your page 
URL - use a bit.ly link to shorten 

Crowdfunder CrowdfunderUK
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Social Media Assets

- Do utilise the campaign 
social imagery and the social 
media posting plan we will 
provide.



11

Make it personal Follow up Content Email signature

●One to one is best

●Use Mailchimp or 

similar

●No response? 
Follow up a 
few days later

●Say thanks

●Make it interesting

●Avoid phrases like 

“please pledge”

●Add link in your 

email signature 

to remind people 

every time you 

message
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Email essentials
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Press and blogs

● Think local / sector

● Get the timing correct

● Reword the central press release to 

focus on your band’s specific story

● Attach some eye-catching images

● Add your project URL

● Find journalists and bloggers who 

have shown interest in projects like 

yours before 
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QR codes

● Combine your digital fundraising with face to face 
fundraising 

● Each band can download and print a unique QR 
code from their project dashboard 

● Add to posters, programmes and tickets for every 
performance  

● Reach out into the local area eg. local shops or 
restaurants to get donations before and after your 
performances 

● A great way for people to donate in Covid-sensitive 
times 
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Creating updates
In a recent survey 84% of Crowdfunder supporters said that receiving project updates 
is important to them.
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Using your project dashboard
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Project dashboard
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Project dashboard



18

Project dashboard
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Summary

● Consider how to get your current network behind your project, how you will 
reach them and how to build your relationships to reach a new crowd too.

● Social media, email, press and blogs can be fantastic tools for reaching out to 
gain support

● Keep in touch with your supporters

● Your project dashboard is a brilliant tool to help you target your marketing 
efforts
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What next?

- BBE to send round this deck and the Crowdfunder #BrassBandsAtChristmas 
social media assets and plan.

- Recording of this webinar to be made available on Facebook

- Join the #BrassBandsAtChristmas Facebook Group.

- Press release will be shared

- Take what you've learnt and share with your band. Allocate tasks based on 
individual skills and get planning. 
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Any questions?

caroline.forbes@crowdfunder.co.uk

Get in touch if you’d like further free coaching support:

georgia.breslin@crowdfunder.co.uk 

mailto:caroline.forbes@crowdfunder.co.uk
mailto:georgia.breslin@crowdfunder.co.uk
mailto:georgia.breslin@crowdfunder.co.uk

